FYB – BREAST CANCER AWARENESS CAMPAIGN – VIDEO IDEAS

100 GIRLS
In this concept, a number of girls (however many are diagnosed daily or weekly in a certain age bracket – a compelling/surprising number – read from a script, telling a funny story about how they found out they had breast cancer, and caught it before surgery was required. Each ‘talking head’ recites only one word. It’s told in a funny, irreverent manner with some edgy humor. 

“People tell me I have a nice rack. Guys, trying to be funny will say really lame stuff like {in a mock ‘guy’ tone} “man, if I had a rack like yours, I’d play with my titties all the time”. As if it’s not the millionth time I’ve heard that. I say to them “actually, I do.” And just when they think that maybe they’re getting somewhere, I tell them “one day, I actually found a lump”  Watching their expression change is the best part here. I go on “and when I went to the doctor, she said it was the beginnings of breast cancer and that I was lucky I caught it so soon … or I wouldn’t have a rack at all. Then I would hand them a business card for a local doctor who does breast implants. I tell them “if you’re really serious, you should look into getting a pair.”

150 Women between the ages of 18 and 30 are diagnosed with breast cancer a week. 

[Logo]

----------------------------------------------------------------------------------------
“Sometimes at parties or a bar, some drunk douchebag will approach me and tell me what a nice rack I have. They’ll say “man if I had a ta ta’s like you, I’d play with them all the time/”  I tell them “I do, actually. In the shower, in bed, at my desk...”  And just when they start looking a little too excited, I tell them about how one day I found a lump. It was breast cancer. And because I caught it soon enough, I avoided loosing these finely tuned, high quality tat as that you’ll never get your hands on”. Then I hand them an ad I cut from a magazine for breast implants. I tell them .. you should look into a pair. They’re fun!”. And walk away. 

[SUPER:]  150 Women between the ages of 18 and 30 are diagnosed with breast cancer a week. 

[Logo]

AN EVERYDAY EXPRESSION
This concept plays out a futuristic scenario where “feel your boobies” had become an everyday question, as common as “how are you?” or “what’s up?”. 

Various scenes of quick exchanges between women in various social situations, running into each other. i.e. Girl walking out of a café, another walking in. They know each other. 

Hey, feel your boobies?

Yeah, you? 

Of course. 

Girls at work in the morning. Girls at school. 

Do your homework? Yeah. Feel your boobies?  Yeah. 

Could end with two guys passing, one asks the other

“feel your boobies?”.  The other one looks at him like he’s insane. 

Another execution could be to have these everyday conversations taking place, but whatever they ask “how are you?” or “did you take out the trash?”  could be replaced by a voice over saying “feel your boobies?”   with supers “In a perfect world”.  

KNOWING YOUR BOOBIES

In this concept, young women display intimate – almost too intimate – knowledge of their breasts. They’ve obviously spent a lot of time examining their breasts and show this as played out in a humorous scenario.
Painting Class

Everyone has to look at the model … or paint by numbers. All but one girl who’s very in touch with her anatomy – so much so that she’s able to paint a perfect depiction of her own breast. At the end, the teacher asks how she was able to do that without attending class… or whose breast it is. Just as she starts pulling up or down her shirt to show him her breast, the logo comes in. 

Breast Size

Shows various scenes of ‘debutante types responding to an invitation to be in someone’s wedding. Each scene is very ‘pink’ and dainty, with classical music in the backround. The first one opens the invite. The voice over reads the quick invite, asking them for their sizes. We show each one filling in “D Cup”  “C Cup” etc.  Until the last one, whose room is all punked out, edgier, she maybe has a piercing or two. Cool rock music in the background.  She fills out the radius, circumference, projectory, -- way more details than necessary. Then, after a brief pause …. “I’m a B Cup.”   Ends with logo. 

A RITUAL
A girl in her apartment.  Somewhat scantily clad in lingerie. She’s lighting candles. The camera is following her around. She looks as though she’s expecting her lover. She turns on some mood music, lowers the lighting. At the end, she closes the door on us. The FYB sticker is hanging on her door. 

GIRLS GONE SMART
A spoof on the annoying “Girls Gone Wild” ads you see after 10 pm ad nauseum on Comedy Central, etc.  Same exact style ‘over the top’ voice over. Only now it’s “Girls Gone Smart”. Instead of whipping their tits out for drunken losers at a club or party (and the voice over would actually say this), girls are now “gone smart” – whipping their boobies out privately to examine them for cancer. It shows girls disappearing into the bathroom alone at a party. Etc.  At the end, maybe it cuts to a fat loser at a bar  … “Maybe he should look into it too.”

